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Office and Council Contacts  

PRESIDENT Mr Angus McTaggart 
08 8648 1814 Ph 
08 8648 1819 Fax 

PB 18, Pt Augusta  SA 5710 
E-Mail:nonning@bigpond.com.au 

VICE PRESIDENT Mr Steve Cresswell 
02 6887 2130 Ph 
0407 912 006 Mob 

PO Box 6134 Dubbo NSW 2830 
E-Mail: annalara@bigpond.com 

IMMEDIATE PAST 
PRESIDENT 

Mr Bronte Gardner 
(Deceased) 

  

BOARD MEMBERS 

(Eastern Region) 

Mr Steve Cresswell 
02 6887 2130 Ph 
0407 912 006 Mob 

PO Box 6134 Dubbo NSW 2830 
E-Mail: annalara@bigpond.com 

  Mr Geoff Patrick 
02 6843 6396 
Ph / Fax  

Gwabegar via Baradine NSW 2356  
E-mail : geoff@godown.com.au 

Secretary: Liz Johnson 
02 6866 1244 Phone  
02 6866 1280 Fax  

PO Box 124 PARKES NSW  2870 
E-mail : wingarastud@bigpond.com 

(Western Region) Mr Lance Ludgate 
08 9641 7012 Ph/Fax 

PO Box 218 York WA 6302 
E-Mail: diamond@activ8.net.au  

  Mr David Thorn 
08 9385 5660 

12 Hooley St, Swanbourne WA 6010 
Email: thornie@iinet.net.au 

Secretary: Anthea Brown 
08 9622 1328 Phone  
08 9622 1328 Fax  

PO Box 192 NORTHAM WA 6401 
E-mail : antheabrown@hotmail.com 

(Central Region)  Mr Norm Sommerville 
Ph: 08 87667052 
Fax: 08 8845 2152 
Mb: 0408 859 386 

RSD 1042  
LUCINDALE  SA  5272 
Email : thecroft@activ8.net.au  

 

  Mr Brad Edson 
08 8756 5067 Ph/Fax 

PO Box 397 Keith SA 5267 
E-Mail: btedson@lm.net.au 

Secretary: Jamie McTaggart 8 Cobbin Street PORT AUGUSTA SA 5700 
E-mail : jamie@saltbushlivestock.com.au 

(Northern Region) Ivan Bishop 
07 4665 0110 Ph/Fax 

'Homebush' 2786  
Cambridge Crossing Rd Tara QLD 4421 
E-Mail: whisperingpineswdorper@bigpond.com.au 

   Rod Johnson  
07 4667 4102  Phone 07 4667 
4102   Fax  

434 Rockdale Road KARARA, QLD 4352 
Email: rodj@bluemaxx.com.au  
Flock No: WD282 

Secretary:  Rod Johnson  
07 4667 4102  Phone 07 4667 
4102   Fax 

434 Rockdale Road KARARA, QLD 4352 
Email: rodj@bluemaxx.com.au  
Flock No: WD282 

(Southern Region) Ken Butcher 
02 6993 0669 Phone  
02 6993 0665 Fax  

Burraburoon BOOROORBAN NSW 2710 
E-mail : kenabutcher@bigpond.com 

  Trish Esson 
03 5346 1436 Phone  
03 5346 1531 Fax  

1620 Geddies Rd CORINDHAP Vic 3352 
E-mail : trishesson@bigpond.com 

Secretary: Sam Ward 
03 5726 1186 Phone  
03 5726 1186 Fax  

19 Indigo Post Office Road CORNISHTOWN VIC 3683 
E-mail : samantha_ward80@hotmail.com 

SECRETARIAT Royal Agricultural & Horticultural 
Society of SA  
Rob Martin 
08 8210 5229 Ph 
08 8231 4173 Fax 

PO Box 108, Goodwood SA 5034 
E-Mail: rmartin@adelaideshowground.com.au 

  Lou Mawson 
08 8210 5229 Ph 
08 8231 4173 Fax 

PO Box 108, Goodwood SA 5034 
E-Mail: lmawson@adelaideshowground.com.au 
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FROM THE SOCIETY OFFICE 
 
The past six months have been extremely busy at the Society Office. 
The National sale in Dubbo NSW demanded a lot of time from Office staff and the sale 
committee but all efforts were rewarded by a successful and well run event. 
Next year we plan to enable vendors to submit entries for the National sales online and 
pictures of sale animals will available on line also. 
Animal registrations and transfers have been constant. From July 2006 to June 2007 there 

were 7979 fullblood registrations, 999 percentage registrations and 2535 transfers. Online 
registrations have increased with 927 registrations done on line during this period. 
Ovine Dermatosparaxis testing has been steady with an influx of testing occurring pre National 
Sales. 
The new memberships are ever increasing – as of the 30th September 2007 there were 456 full 
memberships and 69 commercial memberships. Total memberships as per state are as follows - 
: ACT – 1, NSW – 261, QLD – 62, SA – 50, Tas – 7, Vic – 65, WA – 79.         
From May 1st 2007 to 30th September 2007 there were 101 new applications for membership 
with at least a dozen more being processed since. 
On 23rd August the new web site was launched which has seen an incredible increase in the use 
of the site by members and non members alike. The average daily hits for the months August, 
September & October 2007 being 166. There were 5051 visits to the Dorper Society web site in 
September 2007. 
The internet is now being widely used by most members which has shown a steady flow of 
email traffic for example during April – July ( 16 weeks) the Office received and replied to 1648 
emails and I would suggest that the next three months were even busier. 
The major items on our agenda to work on before Christmas are the 2008 magazine, brochure 
and handout redesign, new member information booklets and promotional items / merchandise. 
Please keep an eye on the web site for regular updates. 
The Society Office would like to wish you all successful sheep breeding programmes a safe and 
Merry Christmas. 
 
NEW SOUTHERN REGION 
The newly formed Southern Region had it‟s inaugural AGM on the 26th August 2007. 
Ken Butcher was elected as President and Federal representative with Trish Esson being 
elected as the other Federal representative. Both Ken and Trish have a wealth of experience 
and knowledge to offer the Society and it‟s members and will be great ambassadors for the 
Southern Region. Sam Ward was elected as Regional Secretary and has already established a 
fine working relationship with head Office. The Southern Region currently has 70 financial 
members. 
All contact details are in the front of this Bulletin. 
 
 
 
 
 
 
 
 
 
 
 
 
 

DISCLAIMER 
Members are advised that advertisements, information and opinions printed in this Newsletter 

are not necessarily those of the Society or its members. 

Check out the new sections on the Dorper Society web site. 

 
 Free classifieds 
 Calender of Events 

 Register animals online 
 And much more  

 

www.dorper.com.au 



   

NEW MEMBERS SINCE June 18
th

 2007 
 
NAME FLOCK 

NO 
PREFIX LOCATION STATE 

L Collins WD420 Merribrook Milloo Vic 
M & B Howe WD421 Broadhembury Margaret River  WA 
H Markham WD422 Gemar Carroll NSW 
K & J Gee WD423 Tramway Beaudesert QLD 
P & J Ormsby D424 Mugumbi Eugowra NSW 
S & D Bennett WD425 Wilcamoli Wellington NSW 
P Roche D426 Yeo Hill Colac VIC 
C van Zyl D427 & 

WD427 
Hochland Whangaparoa NZ 

M & K Thompson D428 Patterson River Gresford NSW 
G Patten WD429 Canegrass Nth Adelaide SA 
R & J Mills D430 Plantagenet Kendenup WA 
D Farley D431 Boundary Fig Tamworth NSW 
McLafferty & 
Vincent 

D432 & 
WD432 

Elmsdeep Wangaratta VIC 

R & F Holtkamp D433 Horizon Tamworth NSW 
G & J Williams WD434 Eaglehawk Bathurst NSW 
E & D Ostercevic D435 & 

WD435 
Tamarama Stuart Mill VIC 

S McKenzie D436 Jamar Crystal Brook SA 
J & C Walters D437 Fairlight Denman NSW 
T & K Balla D438 Allamor Attunga NSW 
W & H Bayliss D439 Kanangra Tamworth NSW 
N Bartholomew D440 Ridge View Curimbah NSW 
S Jones WD441 Yambiana Edgecliff NSW 
J Paim Bruges WD442 Weather Station Balhannah SA 
G Grubb D443 Antioch Park Forrestfield WA 
RE Smith WD444 Eureka Runaway Bay QLD 
 
 

Africa Calls ….   
 
Seats are selling fast for the World Dorper Show Tour to South Africa next May. 
The show will be held during the first week in May at Upington, in the heart of Africa‟s Dorper 
country. 
Many of South Africa‟s best known breeders will have their top sheep on display and the tour 
offers Australian breeders the opportunity to meet with them. 
The tour will also visit breeders (both Dorper and White Dorper) on their properties, with plenty 
of opportunity to source new genetics. 
Game reserves where the Big 5 can be spotted, Table Mountain and a lively party in one of 
South Africa‟s black townships, Khayelitsha, are also on the itinerary. 
The tour will be led by Dorper breeders, Ken and Tertia Butcher who frequently visit South 
Africa, and is being organised by Travelscene Hay. 
Accommodation in Upington is limited and only 20 beds have been allocated for the Australian 
tour. 
Cost of the 14-day tour is expected to be around $5800 with international airfares, transport 
within South Africa, some meals and game drives included. 
More information from Ken or Tertia on 0269 930 669. Bookings may be made with Travelscene 
Hay on 0269 934 444. 

 



   

TAGGING – Identification Advisory Notes for Dorper and White Dorper Stud sheep   

By Denis Russell 

 
The following paragraph is the extract from the Bylaws of the Dorper Sheep Society regarding 
identification of Stud Dorper and White Dorper ewes and rams. 
And applies to animals born after 01/01/2002 
4.3 Identification number 

Every sheep for which registration is applied in the stud register must be permanently 
identified with a tag in either ear carrying the following details 
(i)  Either the Stud Name or Flock number 
(ii) The year number e.g.; 99, 00, 01  
(iii) The animal‟s individual number 

 
It is essential for a breed society to have some requirements in place to aid integrity of 
information provided for pedigrees and general quality control procedures. 
Several different forms of the above article (4.3) were discussed and difficulty arose with being 
able to match RLPB and regional identification regulations that changed in each state and 
sometimes within areas in a state. 
The article (4.3) will allow breeders to accept the best tagging option for their region. 
Tag types-  Some opposition was expressed toward metal tags when a potential ban on them 
was mentioned on the grounds of danger to shearers – this has proved to be an urban myth with 
no substantiation coming forward.  It must be noted that the most common security system 
observed in other breeds of sheep is some variety of metal tag. 
Tattoos – this was rejected as a mandatory option by the Society board as it is very difficult to 
tattoo black ears and have a readable tattoo and even white ears can be a problem depending 
on the skill of the operator. The correct equipment is quite expensive as well.  This does not 
mean that tattooing is banned – it is still an option for breeders wanting to use it for personal 
reasons although the requirement for tagging still exists. Inspectors must be open minded about 
this area – If ID can be provided showing the information in article 4.3 then it is adequate 
regardless of what form it takes. 
 
While long term breeders have their preferences the following recommendations come from 
many trials and rejections of different brands and types of tags and are aimed at the breeders 
with limited experience 

1. Tags should be self-piercing – The single operation of using an applicator to punch tag 
straight into ear this minimises infection opportunity and is much less challenging to the 
inexperienced operator. 

2. Colour is critical – as most print is dark, a dark colour is extremely difficult to read. Red, 
dark blue are particularly bad while yellow, orange, white and pale green or pale blue are 
fine.  Not much point in having numbered tags if you have to catch the animal to read it. 

3. With the Dorper and White Dorper double tagging is essential – they often drag off a tag 
while rubbing on a fence and if it happens to two sheep in the same mob you can‟t 
identify them. The second tag should be small metal or plastic tag on the back of the ear. 
(The safest place during a rub) 

4. Numbering and size of numbering will depend on the tag – At least on the primary tag 
the number should be easily read from a distance to be able to note outstanding animals 
in the paddock, for classing purposes, to target problem animals for treatment when 
yarded, easy recording of dam details at birth of lambs.  A proper tag with a readable 
number can save a lot of handling and labour. 

 
Brands of tag 
Primary -Alflex Laza tag– Having used the Alflex tags for 30 years they are one of the first 
choices – Tags these days are laser printed and some breeders are less than satisfied with this 
as they fade – an alternative is to order them hot-foil printed – a black stamping that lasts well 
but takes a couple of weeks extra to arrive. 
Size – we have used small numbered female with button male but found that not quite as 
obvious from a distance as medium numbered female with button male.  Tags are not ordered 
stamped with a year number – this is written on with a tag marking pen. – see photo. (photo 



   

shows Alflex medium female – hot foil printed with year number written on with tag pen – metal 
tag – Alflex brass birth tag is backup with same number and stud name) 
Primary- Zee tag – This is an option over 1000 as the Alflex print gets too small to read at a 
distance – the Zee tag two piece numbered 
medium female with male button – year number 
written on with tag pen. 
Primary- Leader Aussie Tags These have also 
been used in the past with no problems – Size 2 
female with male button –  only shortcoming is 
limited space to write year number – manufacturers 
could have a solution – it is always an option to 
stamp the year number on the button. 
Secondary tags – Alflex Brass birth tags (also 
available in Nickel) these tags are self piercing and 
sit well on the back of the ear – we stamp ours with 
a number matching the big tag and our stud name.  
Very rare to lose one.  We have used other metal 
tags but these are the easiest with a good result. 
Losses are only around 3-4 in 3000 over 10 years. 
Secondary tags – plastic – Alflex Flexitags, Sydney tags 
(pictured) and leader Multitag are all Ok on the back of the 
ear although more losses than metal tags as they have a 
higher profile. All can be stamped with any name or 
numbers. The tags are one piece fold over and self piercing 
with applicator. 
Secondary tags – plastic – Strongtags, Leader sheeptag, 
Alflex flocktag, Tallytags – these are used a lot in 
commercial operations – We find the applicator rips the tag 
out of soft lamb ears and so no longer use 
them – they are better if a hole is punched in 
the ear and threaded in, but it is a bloody two 
stage job and there are easier ones 
available.  They can be printed with letters 
and numbers.   
NLIS tags – the variety of these tags is 
restricted – but the MLA website can provide 
the varieties that can be printed with your 
PIC number and the logo – Different for WA 
where they have a property code that meets 
state requirements. http://www.mla.com.au/  
For Gudair vaccinated animals there is a 
requirement to have the tag carry a “V” in a 
circle logo.   Some breeders are using the 
small tag to carry the individual animal 
number and the PIC number – and while this 
is up to the individual breeder it is sensible to 
order two copies of each tag and double tag 
all stud sheep.  If two or three sheep lose 
their single tag it is almost impossible to 
correctly identify them without DNA testing. 
Traps – There are a number of tag tearing traps waiting – weldmesh covers on water trough 
floats, the one gate in the yard with chain wire or chook netting on it, rabbit proof or dog proof 
netting fences, chook house wire, small square weld mesh yards. Pig cyclone.  With the 
Dorper/White Dorper habit of rubbing along a suitable stretch of fence – all the small mesh will 
catch even a small plastic tag – most are safe towards the back of the ear.  Always keep some 
blanks and a tag pen to promptly replace lost big tags. 
Where to buy – Most stock firms can get tags for you if you know what you want – We now use 
The Farmers Mailbox for tags – phone 1800 81 66 99 and ask for a free catalogue 
 

Pale blue – standard commercial flock Sydney tag; Orange – Alflex 
male tag with PIC; Purple Sydney Tag with PIC & Vaccinate logo; 
Orange – Alflex with hot foil print; Yellow Zee Tag with Laza Print 

http://www.mla.com.au/


   

 

   Please let the Office know if you have a software program  for stud 

sheep that you would recommend to other breeders.    
Thank you 

 
 
 

2008 MAGAZINE 
 
I take this opportunity to advise that planning for the 2008 Dorper and White Dorper Magazine is well 
underway. 
 
Co-ordination of the Magazine will be conducted through the Dorper Sheep Society of Australia 
Secretariat with production again being outsourced to the Farm Weekly Group based in Western 
Australia. 
 
We are planning to do a print run of 8,000. 
 
Obviously the success of the magazine will depend on the level of support provided by individual 
members and the strength of industry editorial and commercial support.  We encourage members to 
provide us with commercial and industry related contacts in order to print interesting articles and/or 
adverts in the magazine.  It would also be appreciated if any member who has photographs which 
they consider would be suitable for use on the front cover please forward copy to Jodie Rintoul. 
 
It should be noted that some members may wish to supply their own photographic or other material 
to the Farm Weekly, this is fine however in the interest of quality control the Farm Weekly will 
reserve the right to reject or accept any supplied material. 
 
 
 

 
IT WOULD BE APPRECIATED IF MEMBERS WHO ARE INTENDING TO PLACE AN ADVERT IN 
THE MAGAZINE COMPLETE THE BOOKING FORM ATTACHED. 
 

Please return by Wednesday 5th December 2007.                        
Fax 08-8231 4173 

 
 
 
 

 
Advertising rates are as follows: 
 
 Full Page ...  $1,205 (plus GST) 
 Half Page ..  $790     (   “  ) 
 Quarter Page $498     (   “  ) 
 Business Card $295     (   “  ) 
 
 
Premium Space: 
 Front Cover  -  Breed Promotion Not For Sale 
 Inside Front Cover   TENDER PROCESS   ( 2006 price  $1,400 +  GST) 
 Inside Back Cover   TENDER PROCESS   ( 2006 price  $1,350 +  GST) 
 Back Cover              TENDER PROCESS   ( 2006 price  $1,600  + GST)   
 
 
Members taking premium and full page adverts will be entitled to editorial space. 



   

 
THE TENDER PROCESS FOR PREMIUM ADVERTISING.  
The Board has decided to offer premium advertising space on the covers by way of tender. This 
process will facilitate a fair option for those interested in securing the limited cover advertising space. 
Tenders will be accepted at the Dorper Society Office up until 5.00pm on Wednesday 5th December 
2007. Last years prices listed above should be regarded as a starting price only.  
GST will be added to your tender submission. 
Outcomes of the tender process will be provided to the submitters at the conclusion of the process. 
All advertising invoices will be handled directly from the Farm Weekly.    
We encourage members to forward copy to the Farm Weekly at their earliest convenience. 
Our contact at the Farm Weekly is Jodie Rintoul.   
Her direct contact no. is 08 9365 2607 or mobile 0407 851 321. 
The Farm Weekly will also be contacting you on a direct basis with their specific requirements, 
please forward advertising copy direct to the Farm Weekly, C/- Jodie Rintoul, PO Box 1268 Victoria 
Park East WA  6981, Fax 08-9361 5055. Email jodie.rintoul@ruralpress.com 
Your assistance in creating a successful and interesting publication would be appreciated. 
If you require further information please contact Rob Martin or Lou Mawson on 08-8210 5229. 
 
 
OVINE DERMATOSPARAXIS 
 
Members 
  
The Board supports members endeavouring to eradicate Dermatosparaxis it should however be 
recognised that no Accreditation scheme for eradicating Dermatosparaxis exists and any tests 
and subsequent claims to be “Dermatosparaxis Free” are subject to human error and possible 
dishonesty. 
The obvious legal implications means that the Board will not support any claims by members 
such as “Dermatosparaxis Free Accreditation “. 
 
Angus McTaggart 
President Dorper Sheep Society of Australia inc. 
 

There has been a  3% price increase on all Dept. of Primary Industries  diagnostic tests. Effective 

1st October 2007. Batch rates will increase to $38.00 per sample 
 
 
 
OVINE BRUCELLOSIS - what‟s the difference between “Accredited” and “tested negative”? 
Jaimie Frazer – Veterinary Officer (formally with PIRSA Animal Health) 
 
With the increasing emphasis on lamb production and ram fertility over wool, many people who 
run sheep are becoming more educated on issues surrounding fertility and purchasing of rams.  
One such issue is Ovine Brucellosis.  This infectious disease, primarily spread by rams, can lead 
to reduced fertility, and can be difficult to eradicate. 
 
Recently, I‟ve had a few concerned and confused phone calls about rams advertised for sale as 
“Ovine Brucellosis Free” or “Ovine Brucellosis Tested Negative”, where these rams are from 
properties which are not part of the Ovine Brucellosis-Free Accreditation Scheme. 
 
The confusion is primarily around the difference between “Ovine Brucellosis Free” or “Tested 
Negative” and “Ovine Brucellosis Free Accredited”.  
 
In South Australia, there is no restriction on how people may advertise their sheep.  PIRSA 
Animal Health administers the Ovine Brucellosis Free Accreditation Scheme, but is unable to 
prevent producers who are not part of the scheme from advertising rams as “free” or “tested 
negative”.  However, such producers do so at their own risk.  There is the potential for such 
farmers to be taken to court, should they sell rams which are found to be infected. 

mailto:jodie.rintoul@ruralpress.com


   

To be confident that rams are free of Ovine Brucellosis, two negative tests (with 60 days between 
tests) must be undertaken on all rams.  No new rams can be introduced during the period of 
testing, and all rams must be tested (and test negative) at both tests.  Additionally, the fences on 
the property must be of an adequate standard to contain rams.  If any of these conditions are not 
met, rams must be treated with suspicion. 
 
Properties in the Accreditation Scheme in South Australia have had to meet all of these 
conditions upon joining the scheme, as well as having periodic retests.  This provides a high level 
of assurance that the disease is not present. 
 
Rams sold as “tested negative” or “Ovine Brucellosis Free” have frequently had only one test, or 
tested rams have been mixed with untested rams, potentially allowing the spread of disease 
since testing was done.  Therefore, the testing may not provide any assurance as to the disease 
status of the rams. 
 
In order to differentiate between non-accredited sheep (which may be advertised as “tested 
negative” or “ovine brucellosis free”) and sheep which are part of the Accreditation Scheme, we 
encourage potential purchasers to ask to see the Ovine Brucellosis Free Accreditation Scheme 
certificate, and to check that it is within its expiry date.  Alternatively, farmers can contact PIRSA 
Animal Health to check whether a property is listed as accredited. 
 
PIRSA Animal Health also strongly encourages studs to be proactive - advertisements for rams 
and ram sales should contain their Accreditation Scheme certificate number and expiry date, and 
the certificate should be on display (or available for perusal) at sales. 
 
DUBBO NATIONAL SALE 2007 
 

Sold Type Average price Top Price / Vendor 

39 Dorper Rams $1115.38 $4600.00 
Dell Dorpers ( J Dell & R van Niekerk )     

16 Dorper Ewes $1162.50 $2400 
Amarula    (J & L Kirkby) 
 

157 White Dorper 
Rams 

$1184.07 $7000 
Castlereagh ( R & B Abrahams ) 

42 White Dorper 
Ewes 

$657.14 $1600 
Haseley ( AD, MM, AV & SK Hamersley) 

198 TOTAL sold $1389.19  

 

 

DELL “Wildfire” 6197  
Top price Dorper ram at Dubbo Sale. 
From left – Justin and Lorroi Kirkby 
( ram  purchaser) and Andrea van 
Niekerk ( Dell Dorpers) 



   

 
NORTHAM NATIONAL SALE 2007 
 

Sold Type Average price Top Price / Vendor 

20 Dorper Rams $925 $3800  
Douwana Dorpers – P Batten  

6 White Dorper 
Rams 

$1650 $4400 
Riverside stud – B & D Clarke 

26 TOTAL sold $1092  

 
 

 
 
 

 

THE NEW DORPER SOCIETY WEB SITE HAS 

BEEN RUNNING SINCE 23RD AUGUST 2007 

www.dorper.com.au 

 
Hi Lou 
Just been checking my web counter - around 50% of the hits on my site have come from the 
Dorper Soc stud pages. 
Makes it a good investment 

Regards D 
 

FRONT 
From left – Bruce, Diana and Rachel 
Clarke – Riverside White Dorper stud 
principals. 
BEHIND 
From left – Nathan King ( Landmark) 
and Chris Schell, the purchaser of 
the $4400 top priced Riverside White 
Dorper ram  

Photograph courtesy of the Farm Weekly 

http://www.dorper.com.au/


   

10 TIPS FOR PROMOTING YOUR STUD USING A WEB SITE. 
BY SUE PIGGOTT, BIZBOOST   WWW.BIZBOOST.COM.AU 

 

An increasing number of sheep and cattle stud breeders are finding that a web site is a very 

useful tool for promoting their studs and selling their genetics to a wide client base.  Following are 

10 tips that will ensure your web site is eye catching and effective: 

 

1. USE THE KISS PRINCIPLE “KEEP IT SIMPLE STUPID”. 

Visitors to your site want to see quickly and easily who you are, what you do and what you can 

offer them.  Most visitors to a web site „Blink and then Click‟ within 3-5 seconds so you need to 

capture their attention immediately. Don‟t make the pages too busy with different areas of text or 

information and it‟s important to make good use of white space so a visitor‟s eyes are drawn to 

what you most want them to see. Do not clutter the page with too many different font styles or 

colours.  

 

2. PLANNING  

The key to good web site design is planning well before you begin. Think about what visitors to 

your site are looking for – what is the critical information they need to make an informed decision 

about what you have to offer them. What do you want your web site to achieve? 

 

3. GOOD INFORMATION  

Here are some ideas of information that you could provide visitors to your sheep stud web site: 

Ram Sale information 

Online Ram Sale catalogue for easy client access 

Semen catalogue with photos, pedigree information,  

ASBV‟s 

Breeding Philosophies 

Management Principles 

Quality Assurance Practices 

Commercial benefits of your breed, your genetics 

Testimonials 

 

4. GOOD NAVIGATION  

Don‟t make people have to search too hard to find the information they are after.  The web site 

must have clear and logical navigation buttons that are in the same place on every page.  On a 

web site, an underlined word signifies a link – if it‟s not a link, don‟t underline it. 

 

5. FAST LOADING  

Many visitors to your web site – especially if they are in rural areas – will still be on slow dial-up 

connection speeds.  So it is important that your page loads quickly – or they will give up and go 

elsewhere!  A picture tells a thousand words, but those pictures must be optimized for fast 

loading – and don‟t try to put too many on each page.  Make good use of thumbnail images that 

link to a better view if people are interested. 

 

6. MINIMISE THE NEED FOR SCROLLING  

The pages must be designed to be viewed easily on the most commonly used monitors.  Try to 
avoid sideways scrolling altogether and keep scrolling down the page to a minimum.   Create 
more pages rather than having long pages of information. Web site visitors do not tend to read 



   

great slabs of text – they want the information in easy dot points, with the option to read more if 
they are really interested. 
 
7. INCLUDE YOUR CONTACT DETAILS ON EVERY PAGE 

Make it very easy for people to find you.  Have at least an email address and a phone number on 

every page – often in the footer – this is where people are most likely to look for it.   It reassures 

your visitors to know they can make contact with a real person for further information. 

 

8. INCLUDE AN “ABOUT US” PAGE  

People like to know who they are dealing with – add that „human touch‟ to what you are 

promoting.   

Tell them about your breeding philosophy, your aims – encourage them to want to do business 

with you.  Don‟t shy away form adding photos of yourself! 

 

9. MAKE SURE YOUR WEB SITE IS „SEARCH ENGINE FRIENDLY‟ 

The most eye catching web site can still be a signpost in the desert if it has not been designed to 

work in the search engines. People need to find you! At the very least each page must include: 

Keywords relating to your business within the text of your page, in your image Alt tags and in your 

meta tags. 

A unique page title which also incorporates your most important keywords 

A meta description that is compelling and descriptive of what you are promoting – it must also 

include your keywords. 

There are many other tips and tricks to optimize your site‟s ranking in the search engines – do a 

Google search on Search Engine Optimization to find out more. 

 

10. MAKE SURE YOU KEEP IT UP TO DATE! 

An out of date web site can be worse than not having a web site at all.  Give visitors a reason to 

come back – regularly include new and up to date information.  The beauty of a web site 

compared to printed advertising is that it can be updated with relevant and correct information 

and can be a growing thing. 

 

ON LINE ANIMAL REGISTRATIONS 

Online animal registrations have increased with the further development of the web site. 

If you are a FULL Member that wishes to register animals online you will need to request via 

email to lmawson@adelaideshowground.com.au 

Please include your name, stud prefix and Flock number. 

You will receive a reply email such as the example below. This will include your specific 

password etc. 

 
Dear  Sam, 
 
Thank you for requesting for online registrations. 
Please go to www.dorper.com.au .  

 Go to the member‟s area and click on any of the ABRI buttons. Now click on 
the red button „LOG IN TO ABRI‟.   

 Fill out the online form as below and also insert your new preferred password.  

 Repeat your new password in the bottom line then hit the sign on button.  

 You will then be taken to a welcome page – follow the prompts to continue. 
 
If you have any problems please contact the Dorper Society. 

 
 

mailto:lmawson@adelaideshowground.com.au
http://www.dorper.com.au/


   

* Member I.D.: WD### 

* Password: #######  

To change your password, enter your Member I.D. and current 
password above and your new password below. 

New Password:  

New Password 
Validation:  

   
   

Clear Signon
 

 

PLEASE NOTE : The Society will no longer accept applications for free commercial 
memberships for stud breeders clients. Effective September 1st 2007. 

 
 
 
LAMBPLAN 
Lambplan is now operating two breed codes i.e; Dorper is 40 and White Dorper is 47. This 
change has been effective from October 1st 2007 and it will have no effect on ASBV‟s, it is 
basically to distinguish between the two breeds in LAMBPLAN elites listings, search facilities and 
reports. 
 
  
FIELD DAYS 
OMAN_OMAR  QLD     Report and photograph supplied by Garry Waters 
People came from near and afar to attend the Dorper Information field day held at Darling Downs 
Dorpers, “Artunga” with the objective to promote White Dorpers and Dorpers as an easy care 
commercial grazing enterprise last Friday 14th September. 
 
The information day drew a crowd of over 130 people with some travelling from as far away as 
Dubbo, Blackall, Longreach and even Sydney. 
 
The information day was hosted by former Wallaby and Reds player Chris “Buddha” Handy who 
kept the crowd entertained with his “enlightening” tales from rugby tours gone by and his own 
predictions for the current World Cup. 
 
Also on hand was former Qld Reds player and current Dorper breeder, Andrew King.  
 
Andrew is building towards an 8000 head commercial flock and has been breeding Dorpers 
(Silverwood Dorpers, Longreach) for 7 years and featured as key speaker on the day. His pure 
bred Dorpers flock has been classed by South African judge, Rodney Rayner, who said, “The 
quality achieved is a great effort given the time frame Andrew has been breeding them.” 
 
“The Dorpers adaptability is tremendous in the dry conditions, you can turn lambs off at the end 
of a roaring drought at about 45kg”, commented Andrew. 
 
Lloyd Dunlop, recently retired DPI Goondiwindi, kindly agreed to MC the day and spoke on the 
economics of a self-replacing dorper flock verses a self-replacing merino flock. 
His presentation showed the Gross Margin/DSE for the Dorper of $17 verses 19 and 21 
Micron Merino $11.  
 
Other speakers on the day included Greg Butler and Richard Apps (Meat & Livestock Australia), 
Toby Scales (Cleavers Organic Meats) and Geoff Duddy (DPI NSW) 



   

“It‟s not very often that you see an owner and his family members, the staff and their family 
members, their friends, neighbours and business associates all with the same intention and 
values to create a common outcome. To my way of thinking, it is a remarkable achievement, a 
true recipe for success”, remarked Managing Director of TopX, Tony Mott.  
 
On display were Edson 379, Supreme Exhibit, Grand Champion Ram and Senior Champion Ram 
at the National Dorper Show, Dubbo 2006 and his 6 month old grand-daughter, Supreme White 
Dorper Exhibit at the 2007 National Show. 
 
With wool at 2.6% of the world‟s fibre market, it‟s time for some operations which have country 
most suited to the running of sheep to consider specialist meat sheep.   
 
With 50% of Australian sheep meat for domestic markets and exports only limited by supply, 
Dorpers have an array of benefits such as unparalleled meat to bone ratio, no shearing or 
mulesing, hardiness and superior dollar per hectare returns. 
 
Also benefiting on the day was Integrity Care, the non government, public benevolent 
organisation which builds capacity in people and empowers communities around the world due to 
generosity of the day‟s sponsors. Integrity Care provides short-term aid for those in immediate, 
desperate need but we also provide a permanent solution to poverty by helping the poor to start 
their own small business.  
 
Also presented on the day was a door prize of a relaxing weekend for 2 at Caloundra on the 
beautiful Sunshine Coast, which was won by Derek Newton of “Bendee” Stanthorpe. 
 
“The day was sponsored by Suncorp Agribank, XXXX Gold, DHA Rural, Southwest Water 
Services, CRT McDougalls, MHM Accountants and Top X, and without their support, the day 
would not have been as successful as it was” said Garry Waters of Darling Downs Dorpers . 
 
 
 

         
 

 
 
 
 
 
 
 
 

AVOID HAVING APPLICATIONS RETURNED 
PLEASE USE THE UPDATED SOCIETY FORMS 

AVAILABLE TO DOWN LOAD FROM THE WEB SITE OR CAN BE FAXED OR POSTED 
 



   

WENTWORTH   NSW      Report and photographs supplied by Brendon Duncan. 

A Dorper information day was conducted at the Wentworth showgrounds on Friday the 3rd of 
August. The day was jointly sponsored by Deacon Property and Livestock and BR&C Agencies 
.Approximately 50 people attended the day which commenced with a demonstration and 
discussion on eye muscle scanning by Paul Cousins of Burra SA. This gave people a better 
understanding of what eye muscle scanning is and how to use the measurement. 
The next session involved a local butcher, Brett Gebhardt  of Langtree  Ave Butchers giving a 
very informative session on why Dorpers are the preferred breed through his shop. The most 
interesting aspect of his presentation was a carcase comparison between a Merino and  a 
second cross Dorper that had the same live weight. 
This presentation was followed by a Bar-B-Q lunch of Dorper chops and sausages, which 
received favourable comment.  
Following lunch Brad and Tanya Edson led a „hands on‟ discussion about ram selection and the 
Dorper breed in general. 
The day was wrapped up with a presentation from Malcolm Brady of BR&C Agencies about 
marketing lambs and the potential for the Dorper breed in the organic markets. 
 

             
 
 
 
 
 
 

 

PLEASE SEND YOUR STORIES AND PICTURES TO THE OFFICE FOR BULLETIN 

PUBLICATION CONSIDERATION 

 

 

 

 

 

 

 

From left Jenny & Kelvin Lambert, 
butcher Brett Gebhardt and host 
Brendon Duncan 

Ram assessment and selection 
pointers from Brad Edson ( centre) 

 

 

An archeological team, 
digging in Washington 
DC , has uncovered 
10,000 year old bones 
and fossil remains  
Of what is believed to 
be the first Politician 



   

Meat Marinade ( South African recipe) 

(This is great for marinating and basting lamb on the braai, cooked and used as a sauce for 
hamburgers or used to casserole a whole leg of lamb in the oven.  

 2 huge onions, chopped  
 1 huge clove of garlic, crushed  
 15 ml oil  
 250 ml beef broth  
 125 ml wine vinegar (white for mutton, red for steak)  
 250 ml tomato ketchup  
 15 ml Worcestershire sauce  
 5 ml salt  
 2 ml Tabasco sauce  
 15 ml brown sugar  
 1 ml ground cloves  
 1 ml ground ginger  
 30 ml fruit chutney  
 30 ml dark brown sherry (optional)  
 125 ml milk  

Mix all ingredients and use as marinade.  

If used for sauce over hamburger patties, sauté the onions and garlic before putting them into the 
marinade and mixing. Heat up the sauce before serving it with the burgers.  

If used as a marinade, allow meat to stand in marinade overnight. Remove just before braaing  

If used to make a leg of lamb in the oven. Put a leg of lamb into a casserole dish or Dutch oven 

and pour the marinade over it. Bake in the marinade until the meat is tender and done. 

 CALENDER OF EVENTS 

NOVEMBER  

6th The Ouyen Prime Lamb Challenge, Victoria.   Natasha Anderson  03 5084 1373 

6th & 7th Genelink info. Day and sale, Parilla SA Denis Russell 08 8576 6080 

11th Southern Region general meeting, Narrandera, NSW. D & J Schmetzer Ph/Fax  02 6955 6250 

24th Field Day "Marketing your Dorper lamb" "Glenavon" Gravesend NSW. Justin Kirkby Ph: 02 6729 
7229 Mobile : 0428 829 489 

DECEMBER 

2nd Eastern Region Meeting. Speaker Allan Casey - Lambplan  DUBBO NSW   

Liz Johnson 02 6866 1244 

10th Introduction to Lambplan worshop, Parkes NSW  Liz Johnson 02 6866 1244 

2008  

FEBRUARY 

8th Amarula Dorpers. 5th Annual Production sale, Gravesend NSW, J & L Kirkby  02 6729 7229 



   

14th East meets West collaboration sale, Boggabilla NSW, S Wilson MacKay family 08 9880 4043,
 07 4676 5259 

15th Central Region General meeting, Keith Showground, SA. J McTaggart 08 8642 2323  

15th - 17th Seymour Alternative Farming Expo, Kings Park Complex Seymour Vic. Colin & Bev Stray 
Ph : 03 57991211 www.seymour-expo.com 

MARCH 

5th Etiwanda White Dorper ram sale. Cobar NSW  Andrew & Megan Mosely 02 6837 3797   
www.etiwanda.com.au 

APRIL  

28th Africa calls Tour, 2008 World Dorper Show,    K & T Butcher 02 6993 0669 

JULY 

18th - 20th  Aust. Sheep Breeders Assoc. Bendigo Sheep Show, Victoria 

                 Southern Region AGM  Bendigo VIC 

21st         Bendigo stud ram sale 

The Dorper Society updates the Events Calendar on a regular basis.  
Please inform the Society of any Field Days, set sales,  

shows, workshops etc for placing on this calendar. 

The Dorper Society facilitates the information and communication transfer between Dorper and 
White Dorper breeders and the modern sheep industry both nationally and internationally. 

The Society aims to increase the ability of members to develop, produce and market world 
leading Dorper and White Dorper genetics. 

Your membership with the Dorper Sheep Society offers information transfer imperative for the 
future development of an increasingly active breed within the sheep industry. 

Membership Levels 

Full 

 Breeder of registered sheep – Fullblood and/or Percentage 

 Access to ABRI - sheep registration facility. 

 Receives all Society publications – includes Newsletters, Bulletins, the Annual Magazine, 
emails, mail outs and memos. 

 Voting rights. 

Commercial  

 Breeder of unregistered, commercial sheep. 

 Receives Society publications – includes Newsletters, Bulletins, the Annual Magazine and 
selected correspondence. 

 No voting rights. 



   

IS YOUR MEMBERSHIP RENEWAL UPTO DATE ? 

ALL UNFINANCIAL MEMBERS WILL BE REMOVED FROM 
THE DATA BASE BY NOV 30

TH
 2007 

BENEFITS AVAILABLE TO MEMBERS: 

 Online Service Centre – www.dorper.com.au 

 Society Service Centre providing guidance and information. 

 Representation on the Society web site. 

 Access to education courses and practical workshops. 

 Contact with a national network of proactive breeders.  

 Access to up to date industry information and outcomes. 

 Society marketing and promotion with access to Society fliers, brochures, member 
postage labels etc 

 Reduced rate Ovine Dermatosparaxis testing fees. 

 Invitation to participate in sponsored National stud sales and National shows. 

 Access to Society promotional items. 

 Opportunity for Committee involvement at different levels. 

The Society membership is divided into Regions incorporating the relevant states i.e;  

Western Region ( WA),  
Central Region ( SA & NT)  

Southern Region ( VIC & TAS)  
Eastern Region ( NSW)  

North Eastern Region ( QLD).  

Each region has a Committee run by breeders and from this Committee two Federal Delegates 
are elected. Federal Delegates are the voice for their region and the decision makers of the 
Society. They meet approximately six times per year for which they are allocated a small bursary. 
Federal Delegates volunteer an enormous amount of time and knowledge to the Society. 

The general business of running the Society is done from Head Office at the Adelaide 
Showground. 

Some members have opted to transfer to an alternative region because of 
demographics – should a breeder wish to change regions please request a 

Region transfer Form from the Office 

 

 

 

 

 

 

 

 

 

Please Note : 
 

THE SOCIETY 
OFFICE WILL BE 

CLOSED  
FROM 21.12.07  

 UNTIL 

04.01.08 



   

 
 
 
 
 
 
 
 
 
 

1. PRESENT 
A McTaggart – Chairman 
A Gorton, B Clarke, D Clarke, M Young, J Batten, P Batten, K Butcher, T Esson, M 
Harken, D Harken, S Cresswell, D Thorn, W Collins, S Collins, L Ludgate, I Bishop, K 
Bishop, R Johnson, N Sommerville, B Edson. 
 
APOLOGIES 
P & J Bayard, C Sommerville, G Patrick, G & J Jones, S Ludgate 
 
WELCOME 
All members in attendance were welcomed. 
 

2. CONFIRMATION OF MINUTES OF THE AGM CONDUCTED 11/09/06 
MOVED, N Sommerville,  SECONDED, I Bishop, 
“that the Minutes of the AGM conducted 11/09/06 be accepted” 
         CARRIED 
 
 

3. REPORTS 
a. Presidents Annual Report – report attached. 

 
b. Regional Reports 

 
 

Southern Region – K Butcher reported that there had only had one meeting 
since the recent formation of the region. He reported a high level of enthusiasm 
within the new region and plans to have regular meetings rotating around the 
state, the next being on the 2nd November. 
 
North Eastern Region – I Bishop informed those in attendance that the North 
Eastern region had now been running for 12 months. There have been four well 
attended meetings to date and support at many shows and field days through 
out the region. It is planned to hold the first regional sale in 2008. 
 
Central Region – N Sommerville reported a busy season since his 
appointment as President of the region with classing schools held in the South 
East and two major Field Days held at Spear Creek Station and Pooncarie. 
With the formation of the Southern Region the Central region has been 
minimized but still a strong region with increased memberships this year. 
 
 
 
Eastern Region – S Cresswell informed the meeting that membership  was 
increasing rapidly in the Eastern region and that the major Field Days, shows 
and sales had been well supported with a lot of interest from prospective 
breeders. Prior to the National Dubbo sale three information days were 
conducted with around 240 commercial breeders attending. Both the National 
Show and the National sale were very popular and successful. 

 

The Dorper Sheep Society of Australia Inc. 
 

Minutes of the Annual General Meeting conducted at 
the Northam Country Club, Northam WA on Monday 

8th October 2007 commencing at 5.00pm 



   

 
Western Region – in D Thorn‟s temporary absence L Ludgate gave a short 
report for the Western region. It was reported that the western region had had a 
fairly quite yet steady year with most private sales achieving good results. Trials 
at Merriden using fullblood Dorpers were going well and a few breeders had put 
fullblood rams into a feeder trial run by the Department of Agriculture. 
 

c. Financial Report – Report tabled.  
In the interest of the environment this report is available upon request from the 
Society Office. 

 
d. Registrations – it was reported that over the past 12 months ABRI had 

processed 7979 fullblood registrations, 999 upgrade registrations and 2568 
animal transfers. It was noted that over the past three months 927 registrations 
were done online. 

 
 

e. Membership – it was reported that over the past 12 months 113 new members 
had joined the Dorper Sheep Society of Australia Inc. to bring the total 
membership to 464 which includes 69 commercial memberships. It was noted 
that over the past six months 101 new members had joined the Society with 26 of 
those being commercial and 75 being full memberships. 

 
4. REGION RECOMMENDATIONS TO THE AGM – none tabled 

 
5. FEDERAL BOARD RECOMMENDATIONS TO THE AGM. 

 
Dubbo National Sale – 
 

MOVED, N Sommerville, SECONDED, L Ludgate, 
“that the Dubbo sale committee consist of the following -: 
1 representitive from each of the following four regions – Central, Southern, 
Eastern and North Eastern – nominated by the region. 
1 added Eastern region member – nominated by the region. 
1 Eastern Region President - automatic 
1 National President – automatic “. 
        CARRIED 
 
MOVED, N Sommerville, SECONDED, L Ludgate, 
“that the Western National Sale consist of  the following –: 
4 Western region members – nominated by the Region 
1 National President -  automatic 
1 Eastern states Board member – nominated by the Board” 
        CARRIED 
 
MOVED, N Sommerville, SECONDED, L Ludgate, 
“that Rod Johnson be elected as the Eastern Board representative for the 
Western sale committee” 

 
 

6. ELECTION OF OFFICERS 
a. Secretary / Treasurer – L Ludgate nominated the RAHS of SA to retain this 

position for the next financial year. Seconded by I Bishop and accepted.  
b. Auditor – L Ludgate nominated  MSI Tilly to retain the position of Auditor for the 

next financial year. Seconded by B Edson and  accepted. 
 

7. GENERAL BUSINESS 
Matthew Young from WA Department of Agriculture gave those present an update on the 
Merriden trial which is now in the third year. The trial consists of Wiltshire, Dorpers and 



   

Damara sheep with the Merino used as a control. The trial has been concentrating on 
feeding regimes and conversions with some interesting results about to be published. A 
Portuguese group have shown interest in the trial and are now involved for the next 12 
months. Some preliminary results should be available by the end of 2007.  
 

8. DATE OF NEXT MEETING 
The next AGM will be conducted in Queensland at the Gold Coast  
with more details to be advised. 
 

9. CLOSURE 
Members were thanked for their attendance and the AGM was declared closed at 
6.00pm 

 
 
 
 
 
 
 

Presidents Report 2007 AGM 
 
This year the Society has established a new Southern Region covering Victoria and Tasmania 
with members in the Riverina area of NSW having the option to transfer their membership from 
the Eastern Region to the Southern Region. I welcome Trish Esson and Ken Butcher who have 
been elected to represent the Southern Region on the Federal Board.  
I also welcome Rod Johnson, North Eastern Region to the Board and thank his predecessor, 
Grahame Kerr for his input as a Board member. 
To note a few events so far this year in May the South African Society President Gideon Vivier 
attended our Board meeting and gave a short presentation after judging the Dorpers and White 
Dorpers at the Annual Dubbo show. This year‟s show was represented by many quality Dorpers 
and White Dorpers which saw our breeds dominating the number of entries per breed of sheep. 
While the prices at the Dubbo National Sale were poor due to the drought and a oversupply I 
thought the quality of the animals for sale was overall better than before. I thank the many 
members who helped with checking ,weighing and penning up before and during the sale , I was 
pleased to see members working together to make the sale work and to me this is a big part of 
any society . I thank Denis Russell who is stepping down as Sale chairman, Denis was the 
driving force behind the Inaugural National Dubbo sale in 2003 and has been sale committee 
chairman ever since. 
As most of you are aware we lost one of our „pioneers‟ late last year. The Board are proud to 
award our first “Life Membership” posthumously to Bronte Gardner. A plaque will be presented 
to his family in honour of his services to the Dorper and White Dorper breeds and to the Society. 
Lou Mawson is now working for the Secretariat, Lou‟s experience as a Stud breeder, member 
and past Board Member has been invaluable to her work in the Society Office. 
In conclusion I would like to thank all Board members for their continued support. I look forward 
to the further development of our sheep breeds and the Dorper Society in Australia. 

 

 

 

 

 

 

 

 

 



   

 

WHITE DORPER  
BREEDING AND SELECTION WORKSHOP  

 
 

Buying Rams with Measurement – how to get value for 
money and breed the best lambs 

  
Thursday, February 21  

 
 Hillston Community Centre  

9.30am registration; 10.00am – 4.00pm  
(Cost:  approx $15/person) 

 
Presenters:  Allan Casey, Geoff Duddy and Sally Ware, NSW 

DPI; Megan and Andrew Mosely, Etiwanda 
 

Etiwanda stock will be used in the workshop  
 
 
 

For further details and bookings call Sally Ware, NSW DPI, 
Hay ph:  0269931608; sally.ware@dpi.nsw.gov.au or Megan 

and Andrew Mosely ah ph:  0268373797; 
etiwanda@bigpond.com or see www.etiwanda.com.au 
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2008 DORPER & WHITE DORPER MAGAZINE 
BOOKING FORM 

 
 

RETURN BY WEDNESDAY 5TH DECEMBER 2007 
 

FAX BACK ON     08 - 8231  4173 

 
 
 
I/we wish to book space for an advertisement in the 2008 Dorper and White Dorper 
Magazine. 
 
 
 
Please circle your requirement 
 
 

 Full Page   $1,205 (+GST) yes 

 ½ Page   $790 (+GST)  yes 

 ¼ Page   $498 (+GST)  yes 

 Business Card  $295 (+GST)  yes 

 Inside Front Cover  TENDER  yes 

 Inside Back Cover  TENDER  yes 

 Back Cover   TENDER  yes 

 
 
Membership Name____________________________________________ 

 

Address  ___________________________________________ 

   ___________________________________________ 

 

Phone______________________Fax_____________________________ 

 

Email address________________________________________________ 

 

 


